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Instructions to the candidaies :

1)  Aitempi all the questions.
2)  All Questions carry equal marks.

3)  Figures to the right indicate full marks.
Q1) Solve any Five : [5 x2=10]
a) Define Research.
b) Define two types of Hypothesis.
¢) What is Ratio Scale?
d) Whatis Descriptive Rescarch?
e) Mean v/s Mode: Differentiate.
f)  What is the significance of sampling frame?
g) Define Concept of Univariate Analysis.
Q2) Solve any two : [10]
a)  Univariate Analysis v/s Bivariate Analysis: Diﬁérentiaize
b) Differentiate between descriptive research and exploratory research.

c) Differentiate between Nominal & Interval scale with example.
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data with suitable examples. [10]
OR

What is Concept of Secondaty Data? Explain in details sources of

secondary data with suitable examples. [10]

Explain sampling procedure in detail. [10]
OR

Explain types of probability sampling with suitable examples. [10]

Which kind of charts can be used for graphical representation of data?
Explain with suitable examples. [10]

OR

Develop a questionnaire for collecting data to estimate usage of social
media platforms by housewives at your locality. [10]
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Instructions to th

2) estibns carry equal marks.
3) Fi igure{to the right indicate full marks. Q
oy W
Q Q-
Q1) Answer any five (2 marks each) : - »;;?‘ [5x2=10]

‘ N

a) Mention two characteristics of a.@h sq@le.
5

b) What is sampling Frame? »}
N

c) Whatis Cross Sectional y ‘7

d) Whatis extraneous v@b esAL

e) What are the key compo s of a research report‘7

»
f)  Enlist the types of m@?arement scales @
g) List the types of Non probability Sampling. q\ %\f‘? .
h) Mention two sources of secondary data. Q ‘Q’é\,
N
Q2) Answer any two (5 Marks each) : QQ 0§ [2x5=10]
vy

a)  Explain the characteristics of the scienti earé'h;method"

: : : W
b) Differentiate between primary and se data.

!\)
c) Discuss the process of Hypothesis. ,\_?
S
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[1x 10 = 10]

i)  Consumer purchasing befi}wmr in the e-commerce industry.

i) Employee _]Ob satlsfact%n in an IT company.

b) Develop a que an;e\for analyzing of customer satisfaction in the
Hospitality In Q’V
Q4) Answer Any on'&(/ l\&r’ks each) : _ [1x10=10]

or icular food product in a college canteen was found
q&}/to day. In sample study the following information was

A "b?fon Tue Wed Thur Fri Sat
Food{’? 1120 1130 1000 1110 QHIS 1105
R

(inkg) )

Prepare the hypothesis and mterp@he}%e;‘{he food product demanded
are independent of the days of K eg

Given:- Chi square calculat@'ﬂ l@\
Chi square at 0.05(5d.f) &07 @e value

Comment whether h e%o(\'s accepted or rejected. Justify your
comment. -

\

b) Explain the need fc}Bus,@b'ss research and discuss its role in decision

making for organizations:> VQ

Q5) Answer Any one (10 Matks each) : [1 x 1@? 10]

a) Draw histogram for the following also find mode fro

No. of [10-20 | 2030 [ 3040 | 40-50 5(»61/ 6@ 70-80|

Students

Marks |30 70 90 110 \ 55 75

obtained (\’

"
in final @ g‘p
exam N

b) Prepare the research proposal for the topi Q’The Role of Social Medla in
Shaping Consumer Purchase Dec1s1on,s$’0r an FMCG company™.
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